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Climate Protection Campaign creates model programs to reduce
greenhouse gas emissions for communities everywhere.

Mission: To inspire, align, and mobilize action in response to the climate crisis. We work
with business, government, youth and the broader community to advance practical,
science-based solutions for significant greenhouse gas emission reductions.



Creating Model
Programs

Our work has never been more important as Congress remains
gridlocked and international negotiations are deadlocked. We are proud
to be incubating real solutions to the climate crisis and spreading them
to other communities.

Last year was a big one. Community Choice energy took a giant step
forward with the legal creation of the Sonoma Clean Power Authority.
This program will buy and generate electricity for businesses and
residents. It will prioritize local renewable sources that create jobs while
reducing greenhouse gas emissions. Sonoma Clean Power has received
national attention and can serve as a model for the many communities
now considering Community Choice.

Starting in 2005 we identified Community Choice as the top measure
under local control for cost-effectively producing significant emission
reductions. We are thrilled with the progress. The research, due diligence,
and public education are about to pay off.

Another local program we are incubating that has the potential to spread
nationally is WeGo Ridesharing. It uses a new smartphone app to link
and incentivize riders and drivers to share rides. After fixing the kinks

in the software and working with a team of beta testers, the program is
now in expansion mode. Other communities are taking what we have
developed to create their own programs.

One of our programs that is already expanding is Pay As You Save®
financing for energy and water efficiency upgrades. A pilot program in
Windsor is showing very promising results. PAYS is now expanding to
other Bay Area communities.

We will continue to develop exportable programs, make them work, and
spread them far and wide.

Thank you for the support that makes our work possible.
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Kathy Goodacre Ann Hancock

President Executive Director




Renewable Energy

— _Community. Choice energy programs can rei}i'v’gpt the electric

utility"industry Byenabling electricity to be traded from building
to building and by generating*feaxly all of our power locally..

Climate Protection Campaign has been
working on Community Choice Aggre-

gation since 2005. These programs buy
and generate electricity as alternatives

to the traditional utilities, and are able
to focus on clean, local power.

This past year Sonoma County’s ver-
sion, known as Sonoma Clean Power,
took major steps forward. In April, the
Sonoma County Water Agency Board
voted unanimously to produce an Im-
plementation Plan, a legally required
document that serves as the business
plan for the program. In December the
board voted unanimously to create the
Joint Powers Authority that governs the
new legal entity. Sonoma Clean Power

was officially born. It is now in a year-
long startup phase.

At least twelve other California
communities are investigating the
establishment of Community Choice
programs. We continue to manage

a statewide network of Community
Choice advocates and have begun to
get more deeply involved in some of
those debates. Once the model is suc-
cessful in several prominent areas, we
expect it will take off quickly across the
country.

Last year, we also helped convince Gov.
Jerry Brown to veto legislation that
would have made it difficult to estab-
lish new Community Choice programs.
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Early results of a pilot energy and water efficiency
program may herald a marketing breakthrough. Other T’J

L

communities are primed to follow suit.

The most cost-effective solution for
lowering emissions is to tackle the
huge amount of energy wasted in
buildings and water systems. The chal-
lenge is motivating people to make the
needed changes. Early results of an ap-
proach from our Community Climate
Action Plan seem to be demonstrating
a breakthrough.

A pilot program called Windsor Ef-
ficiency PAYS® went live last year. Cus-
tomers save money by making home
improvements such as installing high
efficiency clothes washers and ultra
low-flow toilets and showerheads —
with no out-of-pocket cost. Participants
can also replace their thirsty turf with

drought-resistant landscaping — the
single most important water saving
action you can take.

The “Pay As You Save” program
enables people to pay for upgrades to
their buildings through a surcharge on
the water bill and an assurance that
the savings will be greater than the
surcharge. Pre-screened products at
special prices, certified contractors, and
quality assurance deliver an offer that
works.

Since the launch of this award-winning
program in Windsor, funding has been
secured from the California Public Util-
ities Commission to spread the model
to other Bay Area jurisdictions.
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A new';:prog'ram_. that_lihks riders ﬁnd drivers into shared
rides is creating a community of people who are leaving

their cars at home.

’
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Congestion, parking, and rising gas
prices are propelling commuters

to seek transportation options. The
Climate Protection Campaign is work-
ing with Avego, an Ireland-based tech
startup, to refine a new smart phone
app that pioneers a way for commut-
ers to connect with each other to share
rides and the cost of driving.

The WeGo Ridesharing program got
underway in 2012. To recruit users,

we are working with major employ-

ers and schools to help them market
the program to their employees and
students. The program gives commut-
ers more transportation choices while
reducing greenhouse gas emissions,
saving money, and helping people meet

each other and participate in a sharing
economy.

Ridesharing is more flexible and
convenient than traditional carpooling
because it allows users the choice to
ride with anyone in the system at any
time.

We are working with partners in So-
noma, Marin, and Contra Costa coun-
ties to create a community of people
sharing rides. As we create a critical
mass of commuters using the system,
drivers are able to fill their empty seats
and riders are able to leave their cars
at home.

This program is the first of its kind,
and has the potential to spread across
the country and around the world.
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Climate Protection Campaign’s
ECO2school program is an award-
winning student commute project that
reduces greenhouse gas emissions
and saves transportation costs. The
program helps high school students
develop leadership skills and builds
their resolve and confidence to reduce
greenhouse gas emissions.

Nearly all school transportation
programs are geared toward elemen-
tary schools, so this successful high

school program has attracted attention.

Program Manager Amy Jolly consults
with school districts and was named to
a panel to help write climate change
education materials for the U.S. EPA.
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Students -

Students participating in

ECO2school start by calculating the
emissions produced by the commutes
of their fellow students. They then

roll out a public education campaign
urging fellow students to walk, bike,
and carpool to school. When that is
complete, they assess the impact of the
education campaign on student com-
muting and emissions.

As part of the program, last year we de-
veloped a new online trip-tracking pro-
gram where students can earn medals
and prizes while logging green miles
and tracking the carbon they save.



o We set the example for minimizing methane emissions
sproduced. from solid waste by keeping organic material
out of landfills.

When paper, food, and other organic
waste is buried in a landfill, it creates
methane — a greenhouse gas that is 25

times more potent than carbon dioxide.

Preventing organic material from be-
ing landfilled is an important green-
house gas emission reduction strategy.

On average, Americans recycle 34
percent of their waste. California’s
rate is much higher — 65 percent —
but still has room for improvement.
Communities can divert 80 percent
or more of their waste from landfills
toward new uses.

Since November 2009 the Climate
Protection Campaign has convened

a diverse group of stakeholders to
develop solutions for the solid waste
sector. The group includes business,
government, and community represen-
tatives who together are tackling the
technical, financial, and political com-
plexities inherent in the solid waste
system. This work is paying off with a
pending agreement for a public-private
partnership that includes enforceable
benchmarks for using organic material
to produce compost or energy.

We also conducted market research
that evaluated the best ways to con-
vince people to put food waste in the
green cubside bin.
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BUSINESS for
CLEAN ENERGY

The transformation to a clean energy economy provides

a platform for companies to innovate and create jobs

while reducing pollution.

The business community in much of
the country is largely opposed to tak-
ing action to address climate change.
Fortunately there are many companies
in California demonstrating that main-
stream businesses can be on the right
side of this debate. Harnessing business
voices in support of climate solutions
changes the political equation, espe-
cially given the clout business has in
innovation and policymaking.

Climate Protection Campaign created
the Business for Clean Energy program
to bring businesses together around
three fundamental principles:

* Action is needed on the climate
crisis to avoid devastating impacts
to the economy.

* Better coordination can help com-
panies take advantage of opportuni-
ties for clean energy development.

* Regulations and incentives are
necessary parts of the puzzle, but
greenhouse gas reduction measures
will expand much faster if doing
the right thing makes good business
sense.

We are proud to be allied with busi-
nesses that understand the importance
of being leaders in the transition to a
clean energy economy. Success breeds
success, and sharing best practices
from one community to another can
elevate clean energy solutions at the
speed and scale needed to address the
climate crisis.



Thank You

The work of the Climate Protection Campaign is only possible
with the generosity of many wonderful supporters. We thank our
partners for their contributions in 2012.

Climate Heroes
($5000 and above)

BoDean Company

Calpine

Enphase Energy

Fledgling Fund

Donald & Maureen Green
Ann Hancock

Irvine Foundation

Jackson Family Wines

Joan Linney

Michael & Mary Lee McCune

Barbara Moulton & Tom Helm
Ren Nelson, La Gioia Fund
0’Sullivan Foundation

Ratto Group of Companies
Redwood Hill Farm & Creamery
Jean E Schulz

Soiland Company

Sonoma Compost

Sonoma Mountain Village
Laney & Pasha Thornton

Climate Champions
($2000 and above)

Kimberly & Clay Clement

GHD

Carl Mears & Panna Lossy

Richard & Trish Power

Prunuske Chatham, Inc.

Brendan Smith

Sonoma Wine Company

Margaret Spaulding

Sun Light & Power

Tietz Family Foundation

Climate Defenders
($1000 and above)

Norman & Susan Amidon

Bank of Marin

Capuano Engineering Consultants

Comcast

Democrasoft

Tom Eames

Financial Pathways

Steve Gallenson

Kathy & Matt Goodacre

Natasha Granoff

Kaiser Permanente

Martha Kowalick & Nick Allen

Lynne March

Beth & Hugo Martinez

Charles & Suzanne Plopper

Larry Robinson & Cynthia Kishi

Doug Schaeffer & Cary Fargo,
Wine Country Group

Catherine Sharp

Sonoma Raceway

Marimar Torres

Liz Kenner Uribe

Janis & Warren Watkins

Barbara & Howard Wollner

Climate Protectors
($250 and above)
AcCounting On Computers

Adam Capital

Photo credits: All photos by staff or from commercial exchanges except the following. Cover: WeGo display table, Sustainable Enterprise
Conference; damaged building, Leonard Zhukovsky; satellite image, NOAA; solar installers, Wayne National Forest; bicycle commuters,
Richard Masoner; p. 2: most staff photos from Karen Preuss; back cover: town scene, Lois Fisher, Fisher Town Design; landscape, Kurt West.



Nabeel Al-Shamma & Hala Al-Shahwany
Allen Land Design

Jennifer Bard

Sharon Bard

Jane & Jerry Bender

Berg Holdings

Elizabeth & Robert Bortolotto

Sam & Ginger Brown

Robert & Heidi Burke

John Chute

Clone Digital Print & Copy
Cogenra Solar

Gwendolyn & Nirmal Dhesi

Dale & Nancy Dougherty
Richard & Pamela Dowd

Aleta Drummond & Richard Cole
Friedman’s Home Improvement
Guayaki Sustainable Rainforest Products
Gayle Guynup

David Harris & Alicia Wray
Richard Hart

Elizabeth Herron

Amy Howard

Lawrence Jaffe & Ann Austin
Keegan & Coppin Company
Randall Kenworthy

Eleanor A. Kneibler

Sara & Edward Kozel

Gerry & Susan Lazzareschi
Ardath Lee

Leff Construction & Development
M.A. Silva

2012 Revenue

Business

Grants, 47%

Contracts,
18%

Events, 1%
Other, 1%

Donations, 25%

Sponsorship, 8%

Management &
General, 10%

Fundraising, 9%

Cory Maguire, Terra Firma Partners
Jim McGreen & Nancy Cadigan
Trish McLean, Terra Firma Partners
John & Sylvia Melrose

Osmosis Day Spa Sanctuary

Paula Ostrofe

Shirley Kiyoko Osumi

Mary Grace Pawson

Charlie Pendergast/RiskPress Foundation
Julia Pollock

Steve Rabinowitsh

Redwood Credit Union

Diana & Daniel Rich

Janet Roberts

Irwin & Coleen Rothenberg

S. Mitchell Savitsky & Cheryl Smith
William Saxon

Kathie Schmid

Schurter, Inc.

Soiland Management Co.

Solar Universe of Santa Rosa

Hugo & Monica Steensma

Straus Family Creamery

Jack Travis

Steve Weiss

Chelle & David White

Williams GeoAdventures

Willow Creek Financial Services
Peter & Sara Woodfield

Thank you to GHD for donating
the printing of this report.

2012 Expenses

Program
Implementation,
81%
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